 (
Fold Under Panel Headline
) (
This Panel Is:
 
The back cover of your brochure.
Try Using this Panel For:
A final wrap-up of the story you are telling…
A concluding call to action…
Full contact information…
Blank space for addressing if using as a self-mailer.
Tips and Ideas – Don’t Neglect the Back
Some say that a back cover isn’t important.  When compared to a front cover that may be true to some extent in that you wouldn’t put the most important of information here.  But what if your brochure lands face down?  It’s what people will see!
Unless you’re using it as address area for mailing; make sure you put something that gets a reader’s attention and makes them want to pick up your brochure and open it on the back cover!
) (
Company Name
Slogan, Tagline or Message
Address Line 1
Address Line 2
Address Line 3
Web/Other
Phone/Other
Fax/Other
) (
Back Panel Headline
)
 (
This Panel Is:
 
The panel that is visible on the right after the cover of your brochure is opened.
Try Using this Panel For:
A summary or teaser of what’s in your brochure…
Tear-out coupon or response form.
Tips and Ideas – Keep the Message Moving
Since 
this will be seen by the reader
 as soon as they open the cover, consider using it as an extension of your cover – as sort of a transition to the details.
To keep the information here from competing with the main thoughts on your first inside panel, you may want to keep the text brief
;
 focusing on powerful headline-like phrases in bullets and images to represent your ideas graphically.
Because the remainder of your brochure will remain in tact even if this panel is torn off
;
 this is the perfect location for a coupon or response form.  Just make sure you don’t put any information the reader will want to keep on the last panel inside your brochure.
)
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Brochure
Title or Cover
Headline
) (
Company Name
Slogan, Tagline or Message
)


 (
Additional Inside Headline
)
 (
This Panel Is:
 
The last panel of the inside of your brochure.
Try Using this Panel For:
Points or details that least impact your message…
A conclusion to your message…
Information the reader won’t need to keep if you are using the other side as a tear-out form.
Tips and Ideas – Let’s Wrap It All Up
This is the place to conclude the information you are presenting in your brochure.  Avoid making readers flip the brochure over to see the rest of your story – that could break their concentration.
Wrap up any final details that you didn’t get to in the previous two panels and don’t forget a strong call to action – ask them to do what you want them to – visit, call, buy, etc.
Remember, if you are using the fold under panel on the reverse side of this one as a coupon or response form that will be removed, don’t put any information here that they’ll miss once they remove it!
) (
This Panel Is:
 
The middle of your brochure.  The fold over panel covers it until fully opened.
Try Using this Panel For:
Details supporting what’s in the panel to the right…
Points secondary to those in the previous panel.
Tips and Ideas – Time for the Details
Because of the way a brochure folds this panel won’t be seen until the reader fully opens the brochure.  By the time the reader pays attention to this panel you will have their commitment to reading; they will have read the basics and be looking for details.
This is the place to build upon the basic information you already gave with additional helpful details.
) (
This Panel Is:
 
The starting point of the main information of your brochure.
Try Using this Panel For:
The most important information or key points…
Points that will make the reader want to continue.
Tips and Ideas – Still Making an Impression
The cover of your brochure got the reader to open it, that’s great, but now’s not the time to rest!  Readers still have plenty of time to bail out on you and that’s why this first inside panel is where you really have to shine in the information you present!
The information that the reader sees here will make them decide whether or not to continue reading your message.  Even after the cover is opened, you still have an impression to make and this where to do it.
) (
First Inside Headline
) (
Additional Inside Headline
) (
Company Name
Slogan, Tagline or Message
Address Line 1
Address Line 2
Address Line 3
Web/Other
Phone/Other
Fax/Other
)
